
BRAND REFRESH:  
Project Design brief



Who are we?
Theatr Brycheiniog is mid Wales’ principal civic space for 

Theatre, the Arts and Culture. 

We present inclusive and diverse arts programmes through a 

newly redesigned high-quality and unique visitor experience 

(that is currently being redeveloped). We engage, entertain and 

challenge audiences. 

The Theatr is situated in Brecon, within the national park, and 

boasts impressive attendance and visitor numbers. We host 

a wide-ranging offer, of both professional and community 

partners’ work, in the 470 seat (or 600 standing) flexible theatre 

auditorium, large studio space, 2nd floor gallery, 1st floor theatre 

bar, and canal side café with soon to be created shop & ticketing 

centre. 
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What is the project?

To futureproof ourselves, and before the building 

design team set about their work, we want to 

undertake a refreshing of our brand to ensure 

that the brand assets reflect the modern Theatr 

Brycheiniog we are, and the one we will become 

after all this change. 

Our logo, palette, graphics, fonts and style 

needs to be reviewed and given a lick of 

paint with one eye on our updated vision, 

renewed values and increased ambitions. 

We want a brand refresh to be informed by, and 

inform, the refurbishment programme to update 

the Theatr’s public spaces. We want these two 

projects to reflect each other.

We are redeveloping quickly and recently 

benefited from the European Regional 

Development Fund via the WCVA Social Business 

Growth Fund, and this scheme has now been 

joined by the Arts Council of Wales through their 

capital programmes. 

We are investing directly in the visitor experience 

at the Theatr and want to ensure that any designs 

for these updated spaces additionally reflect the 

brand, values and vision for the Company. 
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Who is this for? 

What is the purpose  
of this work? 

Theatr Brycheiniog is here for everyone, which 

is a tall order. We have analysis on who visits us, 

who uses our services and who buys tickets to 

our shows, but we need to have broad appeal, 

reach out to those who may not yet know us, 

and maintain an open welcome. We want to 

simultaneously play to the crowd and not to!

We need to increase our diversity, and 

the diversity of our offer. We need to be 

accessible and inclusive and strive for better 

access and inclusion. We believe this project 

is a fascinating prospect. 

After the refurbishment work is completed we 

will reveal a NEW Theatr Brycheiniog, which will 

be a welcome and inviting building, new facilities, 

produce and visitor experience. 

It will be a confident programme delivered by a 

brand that illustrates the Company we are, and 

demonstrates the values we hold dear. 

Our new brand will be Theatr Brycheiniog, the arts 

programmes, the facilities and the welcome. 

What does success  
look like? 
The new shiny visual entity will reach out to 

people, entice them to see our work, and 

encourage them to become involved, make a visit, 

see a show and spend some time with us. 

Our visitor, audience, customer engagement 

numbers, and the frequency of attendance will  

all increase, impressively. 

How small is the 
budget? 
Pretty small. It’s a lick of paint. We anticipate 

this work to cost around £5,000 + VAT. We are 

open to offers, and we are happy to discuss 

a financial proposal as part of the selection 

process. brycheiniog.co.uk



How will we decide on 
who will do this work? 

We will review any submissions looking at the 

following brief criteria: 

1. How will access and inclusivity be a factor?

2.  Does the plan for the work target the widest 

appeal and will it reflect the following: 

 a.  TBC’s Vision, mission, aims & values, and 

the refreshed brand 

 b.  The Cultural life of Wales, Wales’ audiences 

and artists

 c. The Welsh language 

 d. The Theatr’s location and provenance 

3.  How will this work consider our audiences  

and visitors?  

We are open to a discussion about the budget, and fees, but any submission will be reviewed against our 

assessing criteria, and a focus on value, assessed with value for money in mind, and we will also take a 

view on the quality of workmanship and service supplied. We do reserve the right however not to accept 

the lowest, or any bid/tender, in line with our requirements. 
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How can you apply to 
be considered for this 
project? 

In the first instance, send our Theatre Director 

a short email and we’ll get back in touch to 

discuss. We will ask for a short review of our 

current brand with an idea of how you’d like 

to change it. We will ask for a company or 

professional CV, evidence of some examples of 

your work, or examples of past projects and a 

reference. 



How to contact us  
and find out more? 

THE CAPITAL RENOVATIONS PROJECT IS FUNDED BY

THEATR BRYCHEINIOG IS SUPPORTED BY

We’re happy to chat about this work and  

can provide more information. Please email  

david@brycheiniog.co.uk
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What is the deadline  
and timetable?

The open call will be out until 30 June 2021, we 

will shortlist and request that interviews take 

place on 8th or 9th July 2021.

We will then want to appoint as quickly as 

possible, with the work planned between us to 

lay out a timetable, but we would expect the 

work to start as soon as possible, with initial 

stages complete within 4-6 weeks and final 

designs, finalised logos, colour palette and with 

brand guidelines supplied within 8-10 weeks. 


